Social Business Moldova Tours 2.0 



“I am proposing to create another 
kind of business, based on 
selflessness that is in all of us. I am 
calling it social business.” 

Prof. Muhammad Yunus 
Nobel Peace Prize Laureate 
Inventor of microfinance 
Founder of the Grameen Bank 
Initiator of the idea of social business 


We also offer a social business tour with guided visits by professionals in underprivileged 
areas of Moldova. The visits have nothing to do with voyeurism or ill-spirited intentions, but 
all the reverse, carry the hope that the social and development needs of Moldova will be better 
understood by foreigners in the future. 


The concept of social business has been developed by Nobel Peace Laureate and founder of 
Grameen Bank Prof. Muhammad Yunus and represents the cutting - edge idea of market - 
based solutions to social problems. 



A social business is a company with the purpose of solving a social problem. It unites the 
dynamism of traditional business with the social conscience of charity Why is social business 
relevant to you ? Social business enables companies to address society 1 s most pressing needs 
in an effective and sustainable m a nner , allowing you to combine your core strengths with 
acting as a good corporate citizen 

In addition, social business provides various tangible benefits to companies, ranging from its 
positive impact on the corporate image and organizational culture to access to new markets as 
well as innovations How can you get involved with social business ? 

You can address any social issue that you feel passionate about or that is relevant to you. 
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Depending on your commitment, there are various levels of involvement, all the way up to 
setting up a new social business in your area of expertise 

You may work on the mobilization and empowerment of marginalized and displaced women 
by engaging them in tourism activities. You will need to gain specific skills related to topics 
such as migration, culture, small initiatives and entrepreneurship in tourism, business plan 
development, data collection and analysis or media and communication are an asset. You can 
learn about the challenges of global migration, the social and economic integration of 
marginalized and displaced communities as well as about challenges in tourism development. 

The methodology includes data collection and analysis, survey preparation and conduction as 
well as field observation and bottom up recommendations. Moreover, other relevant topics 
include analysis of reasons for migration, stereotypes, integration methods, best practices etc. 

The required social business tasks include the support in designing a business plan and a local 
tourism entrepreneurship action plan as well as identifying women empowerment strategies. 


